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Dear employees,

We, the RENOLIT Group, want to become more 

sustainable and, within the scope of our possibi-

lities, make a contribution to people, our environ-

ment and our future. For RENOLIT, sustainability 

means acting economically in such a way that 

profits are generated in an environmentally and 

socially responsible manner. This is also how our 

mission statement is to be understood: 

„We deliver sustainable and innovative 
polymer solutions.“

In our definition of sustainability we are guided 

by the three-pillar model. „People, Planet, Profit.“ 

The basic premise of this model is that sustainable 

action is only possible if social, ecological and 

economic goals are aligned with each other.  

According to our claim „Rely on it.“ we have set 

ourselves ambitious goals that we aim to achieve 

with hard effort - you can rely on that.

In this „ Agenda for Sustainability“, you will find 

a compact explanation of each of the three pillars 

and their core topics, as well as specific goals. As 

ONE RENOLIT, we will work closely together to 

achieve these goals with commitment.  

Your 

Sven Behrendt 

Editorial
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UN-Agenda 2030

The UN Agenda 2030 serves as a guideline for 

our sustainability goals. With its 17 Sustaina-

ble Development Goals (SDGs), it is considered 

as a global plan for a better and decent future 

that should be implemented by 2030. It is about 

ending poverty, injustice and inequality, curbing 

environmental degradation and the climate crisis, 

and securing peace.

Essential SDGs for RENOLIT 

In order to identify the SDGs that are essential 

for our company, RENOLIT conducted an analysis 

with internal and external target groups based on 

the individual SDG indicators and their sub-goals. 

In the process, seven SDGs were identified as 

significant for RENOLIT, the achievement of those 

SDGs is described in the annual sustainability 

report. In addition to the significant SDGs for the 

whole RENOLIT Group presented below, others 

may be relevant for individual Market Units and 

can be highlighted accordingly.

Further information on SGDs can be found on the 

UN website or the RENOLIT website. 

Sustainable financing

Sustainable actions pay off in the long term. The 

financial industry has also adopted this simple 

principle. Financing is increasingly linked to so-

called ESG indicators, which refer to the areas of 

environmental, social and governance and whose 

achievement or non-achievement leads to a 

bonus or malus. 

In 2021, we refinanced our company with an 

ESG bonded loan, which is linked to mandatory 

sustainability targets in the areas of environ-

ment (recycling and energy efficiency) and social 

(diversity rate). If our sustainability performance 

improves, the financing costs decrease; if the 

targets are not achieved, the costs increase. 

Sustainability by conviction

As a plastics processing company, we take a 

special responsibility towards the environment, 

society and our employees. Through our commit-

ment to the three areas of sustainability - people, 

planet and profit - and in particular through the 

implementation of the internal circular econo-

my, we contribute to environmental and climate 

protection. 

RENOLIT is a founding member of the Vinyl-

Plus Foundation, participates actively in various 

associations at local and European level and also 

supports various sustainability initiatives. In the 

past few years, RENOLIT has, among other things, 

joined the Circular Plastics Alliance (CPA), an 

initiative of the European Commission, and com-

mitted to specific measures. The CPA‘s goal is to 

increase the EU market for recycled plastics to 10 

million tonnes by 2025. Associations and branch 

initiatives represent the interests of the member 

companies towards politics and society and thus 

create a good framework for all participants in 

the plastics value chain. 

Our  
standards
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Health and well-being 

We respond to the individual needs and life pha-

ses of our employees by offering flexible working 

time models. Even after the Corona-Pandemic, 

we will continue to maintain flexible „mobile 

working“ where possible and feasible.

For the further development and improvement 

of occupational safety, we are constantly 

developing and implementing our Behaviour 

Based Safety Philosophy (BBS). Accidents and 

near-accidents are investigated in detail and 

targeted measures are introduced to improve 

occupational safety. In this way, we consistently 

follow our vision of „zero accidents“.

Measures such as lean management, the 5S 

programme and safety inspections also lead to a 

safe, clean and organised work environment that 

ensures incident-free work processes and reduces 

the risk of occupational accidents. 

Together with dynamic Occupational Health 

Management (OHM), we thus create increased 

awareness and health-preserving workplaces. 

Equality and diversity 

Equal opportunities and rights for all employees 

are enshrined in our Code of Conduct. We con-

sistently reject any kind of discrimination. We 

actively promote diversity in our workforce and 

determine a quota based on the percentage of 

women and internationality. Furthermore, we are 

committed to complying with the labour stan-

dards of the International Labour Organisation 

(ILO) and speak out against all forms of forced 

and child labour, both within our own company 

and with business partners. 

Qualification 

Highly trained young professionals and qualified 

employees and managers secure the future of our 

company. 

We offer our employees the opportunity to 

develop according to their strengths and abilities 

and to take on new challenges through numerous 

training and further education programs. 

Social commitment 

We support charitable projects, culture and 

education around our locations and thus con-

tribute to the common good. We are involved in 

cultural events through educational partners-

hips and sponsorships. In addition, we support 

various charitable projects beyond these areas. 

Our donation and sponsoring guidelines serve as 

orientation for this. 

People 

Core topics 

■ � Health and well-being

■  �Equality and diversity 

■ � Qualification

■ � Social commitment

As a globally active company, 
we are particularly responsible 
for our employees.

Our targets until 2025

0 	 �(No) accidents with permanent damage 

<7	� An accident rate of less than 7 per 1000 
employees

35.5 	� Percent as diversity rate

2022

≥ 34%

2025

≥ 35.5%

2027

≥ 36.5%
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Circular Economy 

requires cooperative collaboration between 

industries. Due to their chemical and physi-

cal properties, our thermoplastic polymers, 

especially PVC, can be excellently recycled and 

integrated into the material cycle several times. 

This ensures a long service life compared to 

other materials. 

RENOLIT Goes Circular is our path to a circular 

economy, an initiative to avoid plastic waste, 

establish new products and leverage synergies 

with partners. The collection and recycling of 

products after use closes the big circle. In projects 

with customers, we work on taking back recycla-

ble materials. In this way, we preserve resources 

and prevent plastics from becoming waste and 

thus polluting the environment.

Climate change and environmental 
protection 

Our aim is to use energy sources responsibly, 

avoid waste and reduce environmentally harmful 

emissions to a minimum. As part of our global 

energy policy, we pursue the goal of implemen-

ting all energy-related measures at our sites that 

make sense from both ecological and economic 

perspectives. RENOLIT makes an important con-

tribution to environmental protection through the 

continued development of sustainable products 

and solutions. In this way, we reduce our ecologi-

cal footprint along the value chain. 

Polymers have a significant potential for climate 

change. With our participation in the develop-

ment project „Air“, we have the opportunity to 

actively contribute to the decarbonisation of the 

environment. In the material conversion pro-

cess, CO2 from the air is converted into plastic 

assemblies by cyanobacteria. This conserves fossil 

fuel-based sources of raw materials. 

Saving resources

The polymer industry has a high energy demand. 

We are constantly reducing our specific energy 

demand. In addition, we promote the use of rene-

wable, non-fossil energy sources. 

Currently, we are working on the utilisation of 

alternative energy sources from the sun, wind 

energy and hydrogen. 

With our measures, we are contributing to the 

implementation of the Green Deals of the Euro-

pean Commission.  

Planet

Core topics

■ � Circular economy 

■  Climate change

■  Environmental protection

■ � Saving ressources

Conserving limited resources 
and tackling climate change to 
protect our planet - these are 
our challenges.

Our targets until 2025

100 	� percent of our recyclables from production 
are recycled in the Group 

10	� Customer projects for taking back recyc-
lable materials are integrated into the 
RENOLIT material cycle

100	� percent recyclable or reusable plastic 
materials are used in packaging

50	� percent recycled or renewable raw mate-
rials are contained in our plastic packa-
ging

30	� percent CO2 emissions were saved in the 
Group compared to 2010 
 
 
 

2025

- 30%

2035

- 60%

2045

Climate 
Neutrality

3	 percent of our plastic additives are of non-		
	 fossil origin

5	� percent more energy efficiency compared 
to the base year 2020 have been realised

2022

≥ 2%

2025

≥ 5%

2027

≥ 10%
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Customer in focus

Our actions are focused on the expectations 

and needs of our customers. By organising 

ourselves into market-specific Market Units, 

we can serve the markets in a more targeted 

manner and meet their expectations. We aim 

to make valuable contributions to the long-

term success of our customers and therefore 

continuously improve our processes and 

products. 

Innovation 

We are committed to progress and develop-

ment in order to increase the quality of life of 

many people through our products in the future. 

Our innovations cover all areas of the RENOLIT 
Group. Innovation starts with step-by-step pro-

duct development and the use of economically 

reasonable machines and process technologies 

and extends to future-oriented, data-driven 

services. 

By 2025, we want to generate 10 percent of our 

total turnover from new products and services. 

To achieve this, we promote an open culture of 

innovation where employees can contribute their 

ideas.

Our mission statement defines our ambition: We 

want to develop future-oriented products and 

business models in which sustainability is a major 

argument. 

Market leadership 

The Strategic Market Units aim to be among the 

top 3 market leaders in their respective business 

areas. To achieve this, the high demands and 

expectations of customers and society have to 

be satisfied. Factors such as innovation, quality, 

continuous improvement and, last but not least, 

sustainability should be taken into account. 

RENOLIT is a globally positioned company with 

over 30 locations worldwide. Our goal is to gene-

rate around 35 percent of our total sales outside 

Europe by 2025. 

Profitable growth

With profitable growth, we achieve financial 

independence and ensure the continuity of our 

company. Based on a solid financial foundation, 

we can expand our global presence wherever our 

customers are and develop new technologies, 

fields of application and efficiency improvement 

measures. This also guarantees our jobs in the 

long term. 

Profit

Core topics

■  Customer in focus

■ � Innovation 

■ � Market leadership

■ � Profitable growth

Continuing the success story 
of the RENOLIT Group of 
Companies and achieving 
financial independence through 
profitable growth.

Our targets until 2025

We are among the top 3 market leaders in terms 
of market share in all Strategic Market Units

1.5 	 Billion Euro turnover

10%	 of turnover is accounted by new products 	
	 and services

3%	 Annual productivity increase

Read more about 
sustainability on our  
Website and in our 
Sustainability Report.


